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THE ANDYS

Imaqes of the Week The Advertising Club hosted the 42nd International Andy Awards last week. Here are some highlights:

S

: - 4 ! GUINNESS "NoitulovE": Abbott Mead Vickers BBDO, London

Prize |ncludes $50, OOO cash the Grandy ring and “Advertising Champion of the World" honor. Creative director: Paul
Brazier. Art director: Matt Doman. Copywriter: lan Heartfield. Director: Daniel Kleinman. Special effects: William
Bartlett. Cinematography: Jess Hall.

1INEWS1CHANNEL:
Euro RSCG Flagship,
Bangkok

Media, Silver:
“"Housewife"

Creative director: Chukiat
Jaroensuk. Art director:
Taya Sutthinun.
Copywriter: Nucharat
Nuntananonchai.

unicef &

UNICEF: FCB Kobza Werbeagentur, Vienna
Out of Home, Bronze: “Islam—Book."” Creative directors: Patrik Partl, Joachim Glawion.
Art director: Tolga Buyukdoganay. Copywriter: Patrik Partl.




