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Industry news and people moves

Andy 2006 winners announced; Publicis acquires Belgium's Duval Guillaume; BBH
zooms into brand invention with ZAG; Nike nabs top Battle of the Brands prize;
Toronto ad bands rock for autism awareness; Traffik Editorial about to open in T.O.,
Work begins anew in the UK; signings at Saville, Sandwick, Moxie and Nola; moves
at The Whitehouse, The Mill, Conductor and much more...

by Boards Editorial

e ANDY 2006 WINNERS
ANNOUNCED>

The winners of the 2006 Andy Awards were announced this past Tuesday
night in New York, with Abbott Mead Vickers BBDO London nabbing the
GRANDY (or "Best of Show" award, complete with $50,000 prize) for its
Guinness "noitulovE" spot, helmed by Daniel Kleinman for Kleinman
Productions. Crispin Porter + Bogusky once again received the "Yahoo! Big
Idea Chair" award recognizing innovation in integrated campaigns for its MINI
"Roofstudio" work. In total, 75 awards were given, including the GRANDY,
silver and bronze prizes. CP+B took home the most awards for a US agency
(nine in total - three silver and six bronze), while Leo Burnett Worldwide was
the top global network, winning 13 Andys (five silver, seven bronze and the
Richard T. O'Reilly Award for Best of Show: PSA). DDB London came a close
second, with 12 Andys (seven silver, five bronze). Other US agencies winning
multiple Andys included Saatchi & Saatchi (two silver, one bronze) and Arnold
Worldwide (one silver and two bronze). A full list of winners is available online.
http:/iwww.andyawards.com ’



